Return Home
Auburn, Washington

Return Home has completed its first year of operation and like all new funeral homes is looking for all of the ways that we could reach out to our community.

Return Home from the beginning has been committed to creating a movement of open, transparent, and gentle deathcare. With that in mind we decided we would try to release a video or two on social media to correct some of the misconceptions about our service of Terramation and take on some of the industry misconceptions put out there by other internet morticians.

Many companies cater to funeral homes and how to reach their communities via social media sites such as Facebook but Return Home decided to launch our first video on TikTok on september 9, 2021. Waking up on september 10 to hundreds of thousands of views was more than a shock. That first video now has over 1.3 million views.

With the knowledge that there was an audience out there that wanted to know about the value of a funeral director, what happens at a funeral home and what this new service of Terramation is, we decided that maybe we had a few other videos we could make.

Return Home believes that we can show the funeral profession's value to the general public in an easy to access way that also reaches millions of people without compromising the respect and dignity we show to the loved ones in our care and without any kind of shock factor.

Very quickly our Tik Tok channel gained momentum and as of writing this has over 500,000 followers and has over 47 million views. Our videos have been shared by funeral homes and deathcare related industries all over the globe, reported on by national and international media outlets, inspired hundreds of visitors to our funeral home and facility, encouraged hundreds of thousands of people to have end of life discussions with their families and rocketed our preneed sales, so much so that we have people as young as 21 years old taking out policies with Return Home from all 50 states and canada.

As part of our at need arrangement conferences or follow up surveys with families we always ask where they heard about us. It came as quite the surprise as more and more families in need began to tell us how they had chosen Return Home because of our Tik Tok videos. Loved ones would walk in the door or make that first daunting call to us already knowing our names and feeling comfortable with exactly who would be taking care of their loved one. The stigma surrounding death had been lifted from them and the fear of the unknown no longer existed to tarnish their funeral experience.

What came as the biggest surprise to us as a result of our Tik Tok videos was how many people comment and email us directly to let us know that our videos have helped with a sometimes crippling fear of death, have brought peace to a worried mind and have allowed families to openly have conversations.

Return Home has videos recorded and planned with our local donor networks, Seattle Seahawks players, religious leaders and most importantly our partner funeral homes. We truly believe that education is key to future success as a profession and TikTok gives us easy access to a huge audience of people across the globe both young and old, to encourage them to make informed, empowered deathcare decisions.

We even had a video about our attendance of NFDA 2021 nashville!
